
Client Engagement Policy
Last updated 8 October 2026

This policy sets out how we work with clients: how an engagement begins, what we each
commit to, what is and is not included, who owns what at the end, and what happens when
something goes wrong. It is the standard we hold ourselves to. Where a signed agreement for
your project says something different, that agreement wins. The short version of these
terms that appears at the end of our onboarding briefs is drawn from this page.

General

How an engagement begins

It begins with a conversation about the outcome you want, not a feature list. We would rather
understand what the work has to achieve than quote for a specification that may not get you
there.

Your onboarding brief, a call and any material you send are the starting point. From them we put
the scope in writing: what is included, what is not, what we need from you, what it costs, the
rounds of revision included, and roughly when. Work starts when you have accepted that in
writing and any deposit is settled. Nothing said in a meeting, a chat message or an email thread
changes the agreed scope until it is written down and both sides have accepted it.

The usual order is a discovery call, then agreement of the scope, then payment of the deposit,
then our onboarding form, then we set up your client portal and the way we will keep in touch (a
WhatsApp group, calls or email, as you choose), then the work, with review meetings along the
way and, where the project has one, a handover meeting at the end. How long a project runs
depends on what it is: a flyer can take days, a website weeks, an app months. Your agreed scope
says what applies to yours, and we never ask you to assume a length from another kind of job.

A brief is not a contract and a quote is not a promise of a date. The agreed scope document,
together with this policy, is.

What we commit to

To tell you the truth about the work: when something we recommended has not worked, when a
date is going to move, when a cheaper or smaller thing would serve you better, and when you do
not need what you asked for.

To deliver to the agreed scope, at the standard the work is described at, and to keep you
included as it happens rather than presenting a finished thing at the end.
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To keep what we learn about your business confidential, and to treat any access you give us as
yours, used only for the work and given up when it ends.

To be reachable, and to answer the same working day where we can.

To explain what you are paying for, in words, and to tell you before a cost is incurred that is not
ours to absorb.

What we need from you

One person who can make decisions and give approvals. Projects slow down most often because
feedback arrives from several directions and contradicts itself. The person you name on the brief
is the one whose approval counts, and you can change them by telling us in writing.

Content, assets, access and answers when they are needed. Much of what we build cannot be
finished around missing material, and waiting for it moves the delivery date rather than
compressing the work.

Feedback within the window we agree at each review stage, which is normally five working days.
If it does not arrive, the timeline moves by the same amount, and if a project is silent for thirty
days we may pause it and reschedule when you are back.

That you have the right to give us what you give us. Copy, images, fonts, music, data and
trademarks handed to us are used on the basis that you are entitled to use them, and you deal
with any claim that you were not.

Access through each tool's own sharing settings, never by sending us a password.

Reviews and the handover meeting

Projects differ, so your agreed scope says how many review meetings there are, how long they
run, how they are held and when the project closes. A flyer may have none and a website usually
has a couple. A further review is new work unless the scope says otherwise.

Where a project has a handover meeting, we agree it with you in advance. It is held on Google
Meet, Zoom or whichever method we agree, and it is recorded. We walk you through what was
built and what it does, from the public pages to the admin area or content system if there is one,
show you how to manage it, how to reach it and where things are, and answer your questions.

After the meeting we send a handover document with what you need to reach and run your
project: links, the access details and logins we are handing over, webmail where it applies, the link
to the recording, and instructions specific to your project. Keep the document safe and change
the passwords in it. Once handover is done, looking after your passwords and your users is your
responsibility.

The handover meeting is part of delivery. Where you cannot attend, tell us and we will rebook it
once. If a handover is not completed within the time agreed for reasons that are yours, the work
counts as delivered for payment and any warranty or review period starts, and we will still give
you the document and the recording.

How a project closes depends on its kind. Some close at handover, such as a content-managed
website, a flyer or a logo. Others have a testing and review period first, such as a web or mobile
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app. The tab for your service says which.

Revisions and changes of mind

Every stage includes review and revision, for the number of rounds in the agreed scope. That is
part of the work, not an extra. A round is one consolidated set of changes sent together from the
approver.

A change of direction is different from a revision. Re-doing something already approved, or
adding to the agreed scope, is new work: we will say so at the time, price it, and wait for your
agreement before starting. We will not quietly absorb it and we will not quietly invoice for it.

Once a stage is approved in writing, going back to it is a change of direction. Some kinds of work
have tighter limits on revisions than others. The tab for your service lists them, and your agreed
scope wins if it says something different.

Timelines

Dates given at the start are estimates based on the scope as agreed and on material and
feedback arriving when expected. We will tell you as soon as we know a date is at risk, with the
reason and the new date, rather than at the point it is missed.

A date that you ask us to bring forward may need extra resource or a smaller scope. We will tell
you which, and what it costs, before agreeing.

Fees and payment

Fees, the schedule and the currency are set out in the agreed scope. Projects normally start with
a deposit, with the balance tied to stages or to delivery. Payment details are in our Payments and
Refunds Policy.

Invoices are due within the period stated on them. Where payment is significantly overdue we
may pause work, and we will tell you before we do rather than simply stopping. Dates move by
the length of the pause.

Third-party costs such as domains, hosting, licences, stock, app store accounts and advertising
spend are yours and are separate from our fees. We identify them before they are incurred.
Where we pay one on your behalf, we invoice it at cost.

Who owns the work

On final payment, ownership of the final deliverables created specifically for you passes to you:
the brand marks, the design files, the copy we wrote for you, and the custom code written for
your project. Until then we keep the rights, and we may withhold final files.

Some things cannot pass, because they were never ours to give. Third-party components,
open-source libraries, licensed fonts, music and stock images remain with their owners and reach
you under their own licences, which we identify. Our own general tooling, internal libraries and
working methods stay ours, and using them for you does not transfer them. We grant you a
lasting licence to use anything of ours that is built into what we deliver, for the purpose it was
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delivered.

Concepts that were presented and not selected remain ours, and we will not sell them as the
same thing to a competitor of yours while your engagement is live.

A trademark is not made safe by good design. Registering a name or mark, and checking that it is
free to use, is your responsibility. We can point you to someone who does it.

Acceptance and signing off

Work is accepted when your named approver says so in writing, when you use it for real, or
fourteen days after we deliver it, whichever is first, unless within those days you tell us in writing
what does not match the agreed scope. After that, a change is a change request, and a defect is
dealt with under the warranty period.

Showing the work

Unless you ask us not to, we may show completed work in our portfolio and describe what it
involved. If a project is confidential, or you would rather it were not shown, say so in writing and it
will not be.

Confidentiality

What you tell us about your business stays with the people working on your project. This holds
after the engagement ends. We will sign your non-disclosure agreement if you have one.
Information that is already public, that you tell us we may share, or that the law requires us to
disclose is not covered.

What we cannot promise

We do our work carefully and we do not promise a result. Rankings, traffic, enquiries, sales,
followers, ad performance, and approval of an app by a store depend on people and platforms we
do not control, and we never guarantee them.

Platforms, search engines, app stores and payment providers change their rules and their
systems. When they do, we tell you and adjust the work, but the change is not our fault and not a
defect.

Artificial intelligence can be wrong. Where a system we build or use produces text, decisions or
advice, a person should check anything important before relying on it.

Where your product collects information about your own customers, you are responsible for
using it lawfully and for the notices and consents your users are owed. We will build in what is
agreed and tell you what we notice.

To the extent the law allows, our responsibility to you for any problem arising from an
engagement is limited to the fees you paid us for the work in question, and we are not liable for
loss of profit, revenue, business or data. Nothing here limits liability for fraud, for death or
personal injury caused by negligence, or for anything that cannot lawfully be limited.
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What you agree to cover us for

You agree to indemnify us, our team and our subcontractors, and to keep us indemnified, against
any claim, demand, loss, damage, penalty, fine and reasonable cost, including reasonable legal
fees, that arises from: (a) anything you give us or tell us to use, such as logos, names, pictures,
fonts, music, text, data, code or access, including a claim that it infringes someone's rights or
was not yours to give; (b) an instruction you give us or a decision you or your approver make
against our advice; (c) how you or your customers use what we deliver, and your content,
products, services, prices, claims or advertising; (d) your breach of a law, of a platform's rules or
of a licence, including data protection, consumer protection, advertising, tax and trademark law;
(e) personal information you collect, store or process through what we build or host for you; (f)
your failure to pay a third party, renew a domain, a licence or a service, or to keep an account
secure; (g) a change made to our work by you or anyone not acting for us; and (h) your breach of
this policy.

We will tell you promptly about a claim and let you control its defence and settlement, as long as
you do it reasonably and keep us informed, and we may take part with our own lawyers at our
own cost. We will not admit liability or settle in a way that binds you without asking. You do not
have to cover a loss that a court decides was caused by our own fraud or wilful default.

This promise carries on after the engagement ends.

People we work with

We may use freelancers, contractors and other companies to deliver your work. We are
responsible to you for their work as if it were ours, and we keep them to the confidentiality in this
policy. Tools and services we use, including AI tools, are used with care, and we do not feed your
confidential material into a tool that would keep or learn from it without telling you.

Events outside our control

Neither of us is responsible for a delay or failure caused by something beyond reasonable
control, such as power or network failure, a fault at a platform, hosting, email or payment
provider, a change in law, government action, strike, fire, flood, epidemic or a cyber attack
despite reasonable security. The affected dates move by the length of the event. If it lasts more
than sixty days, either of us may end the engagement as set out below.

After launch

Delivery includes handover: the files, the access, and an explanation of how what we built works.

Software and websites need maintenance, and campaigns need running. Those are separate
arrangements and we will tell you honestly which ones you actually need rather than selling a
retainer by default.

Where we agreed a warranty period, defects in what we built are fixed within it at no charge. A
defect means it does not do what we agreed it would. A new requirement, a change by a
platform, or a change you or someone else made after delivery is not a defect.
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Ending an engagement

Either side may end an engagement in writing. You pay for the work done and the costs
committed up to that date, and we hand over what has been paid for, in the state it is in. Deposits
are dealt with as set out in the Payments and Refunds Policy.

If we are the reason it has ended, we will not hold finished work you have already paid for.

Confidentiality, ownership, the limits above and anything else that by its nature carries on,
carries on.

When something goes wrong

Tell us. Write to info@wedigcreativity.com.ng or speak to whoever you have been dealing with,
and we will respond within five working days with what we intend to do about it.

We would far rather fix a problem than have you live with it or hear about it from somebody else.
Where we have got something wrong, we will say so plainly. If we cannot settle it by talking,
either of us may involve a mediator before going further.

Governing law

Engagements are governed by the laws of the Federal Republic of Nigeria unless the signed
agreement for your project says otherwise, and the Nigerian courts have jurisdiction. We will try
to resolve any dispute by discussion before either side takes it further.

The legal small print

This policy and your agreed scope make up the whole agreement for your engagement. They
replace anything said before, and if they conflict, the signed scope comes first, then this policy.

If a part of it is found unenforceable, the rest stays in force. Not enforcing something at a
moment does not waive it. Neither of us may transfer the agreement without the other's written
consent, except that we may pass it to a successor to our business.

Agreeing by email, by the client portal, by a signed document or by paying a deposit counts as
agreeing in writing. A notice by email to the address on your account or brief reaches you when it
is sent.

Nothing in this policy makes either of us the other's partner, agent or employee.

Anything that by its nature should carry on after the engagement, such as ownership, payment,
confidentiality, the limits on what we promise and what you cover us for, does.

Who we deal with, and on whose authority

You promise that you have the authority to agree this policy and the scope, for yourself or for
the business you represent. We may rely on instructions from your named approver and treat
them as yours. If someone else at your business gives instructions that conflict, we follow the
approver and tell you.
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Advice we do not give

We are a creative and technical studio. We do not give legal, tax, accounting, financial, medical or
regulatory advice, and what we write or build is not that advice. You are responsible for the
licences, permits, registrations and approvals your business needs, and for following the laws
that apply to what you sell and say, including advertising, consumer protection, data protection
and tax. Where it matters, take advice from someone qualified. We can point you to one.

Access and credentials you give us

You are responsible for giving us access safely, through each tool's own sharing or team settings
and never by sending a password in a group chat or an open email, and for removing access when
the work ends. A loss caused by a password or key that was shared insecurely, kept in an open
place, or used by your staff or someone you gave it to is yours.

Silent and abandoned projects

If we cannot get what we need from you for thirty days, we may pause the project, and the dates
move. If it is silent for sixty days, we may close it. Money paid for work already done, and
deposits that reserved our time, are not refunded. If you want to restart after a closure, we may
need to re-quote and start from a new slot.

How long we keep your files

We keep project files for up to twelve months after a project closes, and may delete them after
that. Keep your own copies of what we hand over, because we do not promise to store it forever.

Changes to this policy

A change to this page does not change an engagement already agreed. It applies to the next
one, unless you accept it sooner.

Brand and design

How design work runs

Design starts with your brief and your inspiration. We take them in, agree a design direction with
you, and only then design. The direction is where you steer. The designs that follow are the
direction, carried out.

A logo, a flyer, a social media design or any single piece: after we send the final version you get
one revision. We do not make alternative versions or variations of a piece, and we do not start
again in a different direction. If you want a different direction, that is a new piece of work, quoted
before it starts.

A brand guide: we do one design direction. After we send it you get one round of corrections. We
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do not redo a whole brand guide again in another direction.

A full identity system: we agree one direction, develop it, and give you one round of revisions per
stage as set out in the scope. Going back over an approved stage is a change of direction.

Once a final version is sent and the revision you are entitled to has been made, that work is
complete.

Say what you want before we start

We would rather be clear than have you upset later. Tell us your inspiration, your audience, the
words that must appear, and the things to avoid, before design begins. Feedback should come
from your named approver in one consolidated message.

A flyer or poster has a lot riding on small things. Check the spelling, the names, the dates, the
prices, the phone numbers and the addresses before you approve. After you approve, a mistake
in text you gave us or approved is not ours to fix for free.

Files, formats and licences

A logo is delivered in the formats and variants in your scope, normally including PNG and SVG in
colour, black and white, and reversed, as a wordmark, a symbol and a combined lockup, where
they apply. Print and screen colours look different, and a printer's output can differ from what
you saw on screen.

Fonts, pictures and music may carry licences. We tell you which ones are in your work, and you
keep to them. Motion work that uses music needs a licence for that music.

Batch and monthly jobs run to the quantity and dates agreed. A new batch, or one more piece, is
new work.

Checking that a name or mark can be registered as a trademark is your responsibility. A design is
not a legal clearance. We can point you to someone who does it.

Print and production

Unless the scope includes it, we design for print but do not manage the printer. Ask the printer
for a proof and check it. We are not responsible for printing errors, colour shifts or damage that
happens after we hand over the files.

Websites

Content-managed websites close at handover

A website built on a content management system is complete once we have handed it over: the
handover meeting is held, the handover document and the recording are sent, and you have had
your agreed review rounds. After that the project is concluded.

After handover, a defect is fixed under the warranty period in your scope. A new page, a

Client Engagement Policy · 8 October 2026 Page 8 of 16



redesign, a new feature or a change you want after that is new work or part of a maintenance
arrangement, quoted before it starts.

Your domain, hosting and email

Your domain is registered in your name unless you ask otherwise, hosting is either your own
account or hosting we provide, and a website we build includes up to three business email
addresses. The Domains and hosting tab explains each of them, including what happens when a
domain is not renewed.

Online shops

For an online shop we upload up to 20 products at no charge. Uploading more than 20 is charged,
from our price list, which we give you when you ask. Tell us early how many products you expect,
so the quote is right.

You give us the product details in the form we ask for: names, descriptions, prices, pictures and
stock. We do not write or photograph products unless the scope says so.

You are responsible for the accuracy of your products and prices, for what you sell being lawful
to sell, for tax, delivery, stock, refunds and customer service. Payment providers set their own
approvals, fees and rules, and may refuse or hold an account. We cannot promise their approval.

Platforms, plugins and updates

Websites are built on platforms, themes and plugins that belong to other companies and change
over time. Updates can change how a site works. Updating and fixing after the warranty period
are maintenance.

A free review of your current site is advice. It is not a promise of results, and it is not a promise to
be hired for the work.

We do not promise search rankings, traffic or sales from a website. Search is its own service.

Domains and hosting

Domains: whose name, and who renews

When we register a domain for you, we register it in your name and with your details, so you are
the registrant and the owner, unless you ask in writing for something else. We use your real legal
name and contact details, so keep them true and keep the email address reachable.

Registries and registrars send verification emails and can suspend a domain whose contact
details are not confirmed in time. Missing those emails is a common cause of a site going offline,
and it is not something we can prevent if the address is wrong or unread.

A domain is rented, not bought outright. You are responsible for renewing it. If we manage your
domain for you, we aim to remind you before it renews and we renew it when you have paid, but

Client Engagement Policy · 8 October 2026 Page 9 of 16



renewal is not done until it is paid for.

If a domain is not renewed on time

When a domain's term ends without a successful renewal, it does not vanish at once, but things
happen in stages that are set by the registry and the registrar, not by us. First comes the renewal
date. Many registrars then try an automatic renewal, which can fail if a card has expired or been
declined. After expiry there is usually a grace period in which the website and email may already
stop working, and renewing is still possible at the normal price.

After that there is often a redemption period in which the domain can still be recovered, but only
by paying a penalty fee that can be several times the normal price, and recovery can take days.
After that the domain is deleted and released, and anyone can register it, including a competitor.

The length of each stage and the fees differ by registrar and by extension, such as .com, .ng and
.com.ng, and they can change. They are outside our control. If a domain, a website or an email
address is lost or interrupted because a renewal was not paid or approved, a card failed, contact
details were wrong, or a verification email was not answered, the loss and any recovery fees are
yours and not ours. Where we agreed to renew a domain and you paid in time, we will tell you
what happened and help you recover it.

DNS, transfers and changes

Changes to where a domain points can take hours, and sometimes up to two days, to reach
everyone. A newly registered or newly transferred domain can usually not be moved to another
registrar for a period, commonly sixty days. A transfer needs an authorisation code from the
current registrar, and some registrars charge for it. We help where we can, and we do not hold a
domain registered in your name.

Email delivery depends on settings on the domain. Changing them without us can stop your email
from sending or arriving.

Hosting: your own account, or ours

Hosting is one of two things, and your agreed scope says which. Either we open a hosting
account for you in your own name, with you as the account holder and the payer, and hand you
the access, or we host the site on our own hosting. Hosting we provide is on the terms in this tab,
together with the fee and renewal date in your scope.

Where we host for you, we look after the servers with reasonable care, apply the security and
platform updates that come with the service, and monitor the site. We aim for it to be available,
but we do not promise it will never be down.

Backups for the sites we manage

For the sites we host and manage for you, we take regular backups, and we keep them to up to
one week of recency. If something goes wrong with the site, we can restore it to a point within
the last week.
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A backup is there for a loss or a fault, not as an undo button for every change. A restore can take
time, and anything added after the point we restore to is lost. Backups from before the last week
are not promised. Backups sit with our hosting, so keep your own copy of anything you cannot
afford to lose, such as your product list or customer records.

What comes with hosting we provide

While a site is with us, you have regular backups, security and platform updates for the hosting,
monitoring, up to three business email addresses with a website we build, and help moving the
site when you leave. Anything beyond that, such as redesigns, new features, content updates or
clearing up after a hack, is maintenance or new work and is quoted.

When hosting can be suspended

We may suspend or limit hosting, and tell you when we can, if fees stay unpaid after written
notice; if the site is hacked, infected or a risk to others; if it sends spam or holds unlawful
content; if it uses so many resources that it harms other sites; if a court, regulator or complaint
requires it; or if our own provider takes action. We lift a suspension when the cause is fixed and
anything owed is paid. Where security is at risk we may act first and tell you right after.

We do not hold a domain or an account in your name hostage. Those stay yours, and we help you
move your site once your account with us is settled.

Outages and what is outside our control

A site can go down for reasons we do not control, such as a fault at a data centre or network
provider, an attack, a domain that expired, a payment that did not renew, a problem with a plugin
or theme, or a third-party service that stopped. We are not responsible for loss caused by those.
A site that is hacked because of a weak or shared password, a plugin you installed, or software
you chose not to update is the same.

Platforms, themes and plugins belong to other companies, free ones come with their own
licences, and paid ones renew on the owner's terms. A licence you do not renew can stop an
update or a feature. We tell you which ones your site uses.

Business email

A website we build includes up to three business email addresses at no charge, for as long as the
domain and the hosting stay active. More than three are charged per mailbox. Your handover
document lists what you have.

A mailbox is for ordinary business mail. Storage and sending limits apply, bulk and unsolicited
email is not allowed, and receiving servers may treat your mail as spam through no fault of ours,
so delivery is not guaranteed. You own what is in your mailboxes. Keep your own copies of
anything important, and keep passwords private. When hosting ends, mailboxes end with it, after
notice.
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Moving away and ending hosting

Either of us may end a hosting arrangement by giving thirty days' written notice. Fees are due for
the period used, and a fee already paid is not refunded unless we ended it without cause. Before
it ends we give you your files and database in a standard form once your account with us is
settled, and we may charge for the time a move takes. After hosting ends we keep a copy for a
short time in case you need it, and then delete it.

What you cover for domains and hosting

You are responsible for the content on what we host, for the licences it needs, for the personal
information on it, and for renewing what is yours to renew. You agree to cover us for any claim,
loss or cost that comes from your content, from your use of the hosting or email against this
policy, or from your failure to pay for or renew something that was yours, as set out in the
general terms of this policy.

Payments and integrations

Your payment accounts are yours

When your site or app takes payments, the account with a payment provider such as Paystack or
Flutterwave is opened in your name, by you, and the money goes to your account. We do not
hold, touch or move your money. The provider decides whether to approve you, what it asks for,
its fees, how fast money is settled, and when it holds or reverses a payment. We cannot promise
approval.

We walk you through it

We explain how to open and set up each channel, what you must have ready, and where things
are in your account. Typically that is your business registration, a business bank account, the
identity documents of the owners, and a working website with your contact details and a refund
policy, because providers often ask to see them. We explain how to add us as a developer where
the provider has team or developer roles, and how to find your public and secret keys, your
webhook address and secret, and your callback address.

You do the steps in your own account, because it is your account and your identity checks. We
guide you on a call or in a short written guide, and we answer questions as you go.

Keys and secrets

Keys and webhook secrets are like passwords for your money. Give us only what we need,
through the provider's own team or developer access where it exists, or another private way, and
never in a group chat or an open email. We keep them as protected settings in your project, not in
the code that visitors can see. After handover, you should rotate or revoke any key you shared. A
loss caused by a key that was shared insecurely, left in an open place or used by your staff is
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yours.

Testing and going live

We build and test in the provider's test mode first. Real money is used only when you approve
going live. You check that payments reach your account and that the amounts and receipts are
right, and tell us if they are not. After go-live, a problem with the way we built it is a defect. A
change by the provider, or a change you make in your account, is not.

What the provider decides

Providers approve, limit, hold, review and close accounts at their own discretion. They handle
disputes, chargebacks and fraud checks, set fees, change their interfaces, and can stop a
feature. We build to their current documented method. We are not responsible for a decision,
hold, fee, chargeback or change that is theirs.

Your duties as a seller

You are responsible for your prices, your refund and delivery terms, your privacy notice, your tax
and your compliance with the rules that apply to selling and to taking payments, including
identity checks the provider asks of you. We do not give legal, tax or financial advice. Customer
service, refunds and disputes with your customers are yours.

Other services we connect

The same applies to delivery companies, SMS and email senders, maps, analytics and accounting
tools. The account is in your name, its fees are yours, we explain how to set it up, and its terms
and prices can change without our control.

Apps

Apps have a month of testing and review

A web app or mobile app cannot simply be handed over the way a content-managed site can,
because real use shows things a plan does not. After the first release we give you up to one
month of testing and review. During it you use the app, report what you find, and we fix what
does not match the agreed scope.

A defect is something that does not do what we agreed it would. A new idea, a new screen or a
changed requirement is not a defect. It is new work, quoted before it starts. When the month
ends, or earlier if you accept the app in writing, the build is complete and any warranty period in
your scope begins.
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A first version comes first

We show you a first version, a prototype, before the full build. Changing direction after you
approve it is new work. Tell us early who will use the app and what they must be able to do.

Developer accounts and the stores

Unless you ask otherwise, the Apple and Google developer accounts are opened in our name. You
may ask for the app to sit in your own account, or to be moved to it. A move depends on the
store's rules and on your account meeting its requirements, may take time and fees and
documents, and we only start it once your account with us is settled. Until then we keep the
account secure, and you do not have the right to publish updates from it. We cannot promise
that a store will approve a transfer.

The stores decide whether an app is approved, and they change their rules at any time. We
prepare each submission carefully. We cannot promise approval, a date, or that an app stays
listed, and we are not responsible if a store refuses, removes or suspends an app or an account.

Running costs and other companies

Apps often depend on services that charge for use, such as maps, messages, push notifications,
payments, storage and AI. Their fees are yours, and we tell you which ones we use. Their terms
can change, and a service can stop.

We agree which devices and operating system versions the app supports. Support for other
devices or for newer versions is new work.

Your users and their data

If the app collects information about your users, you are responsible for the privacy notice, the
terms, the consents and the lawful use of that information. The stores will ask for them. We will
build in what is agreed and tell you what we notice.

We do not build games, anything deceptive, or anything that needs unusual hardware.

Software and AI

How custom software and automation run

We agree what the system must do, build it in stages, and show you as we go. As with an app, real
use shows things a plan does not, so the agreed scope sets a testing and review period after the
first release. A defect is fixed within it. A new requirement is new work.

Demonstrations of past work happen on a call. Very heavy or high-risk systems may be outside
what we take on, and we say so early.
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AI and your data

AI can be wrong. A person should check anything important it produces before anyone relies on
it. You set the rules for your data, including what may be sent to an AI tool, and you are
responsible for the lawful use of the system and its output.

We do not promise that an AI tool will give a certain accuracy, result or saving.

Other companies' tools

Systems often connect to tools, interfaces and services that belong to other companies, and
those can change, charge, limit or stop. We are not responsible for a change we do not control,
and fixing around one is new work.

Search (SEO)

What search work is

Search work starts at three months and runs on. It improves the chance people find you. It does
not buy a position. Nobody can promise a ranking, and we do not.

Results take time and depend on search engines, competitors, your market and what you do
alongside our work. Search engines and AI answer tools change how they work without warning,
and a change can lift or hurt results. We are not responsible for that.

What we need from you

Access through each tool's own sharing settings, never by sending us a password. Timely
approval of changes to your content before they go live. A site we can change, or the right
person to make the change.

If you or another developer change the site, the content or the settings during or after our work,
that can undo or damage results. We are not responsible for changes we did not make.

Links, content and penalties

We build links and mentions in ways search engines accept, and we do not buy spam links. If the
site already carries a penalty or poor past work, such as bought links, copied content or hacked
pages, the recovery is slower and uncertain, and we tell you what we find.

You are responsible for the claims and facts in your content, and for having the right to use what
you give us.

Tools, reports and listings

Paid tools are paid by you unless we agree otherwise. We report on the schedule in your scope.
Numbers from different tools differ, and we tell you which we use.
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A business listing, such as a Google Business Profile, stays yours. Platforms can suspend, merge
or reject a listing. We are not responsible for a suspension, and we help you appeal where we can.

Gains can fade if the work stops, because others keep working. Ending the work ends the effort,
not the history of what was done.

Social media

Your accounts are yours

The accounts belong to you, and you add us through each platform's sharing tools. We never ask
for a password. At the end of the work we are removed, and you remove any access you gave us.

We are not responsible if an account is banned, suspended, restricted, limited, hacked, seized,
locked, deleted or shadow-banned, or if its reach or following falls, whatever the cause.
Platforms act on their own rules and can change them or act without warning. We follow their
rules and tell you if we see a risk, but we cannot control or reverse their decisions.

Posting and approval

Nothing is posted until you approve it, within the time you told us. If approval does not arrive in
time, the post is skipped or moved, and it is not posted without your approval. We plan the
calendar, schedule the posts and suggest trends.

You are responsible for what you ask us to say. Offers, prices, claims, promotions and
competitions must be lawful and must follow platform rules. Tell us what must not be said.

Pictures, video, music and trending sounds may carry licences. We use what you give us or what
we are licensed to use. A copyright claim on something you supplied is yours to deal with.

Adverts and results

Ad spend is paid to the platform and is separate from our fee. Platforms approve, reject and
restrict adverts at their own discretion, and ad accounts can be disabled. We cannot promise
approval or how an ad or a post will perform. Reach, clicks and followers are not promised.

Reports show what the platforms tell us. Their numbers can change or be wrong.

Comments, messages and your reputation

Unless the scope says we manage replies, answering comments, messages and complaints is
yours. Where we do, we follow the guidelines you give us, and anything outside them comes to
you. We are not responsible for what other people post or say about you.

Questions

Write to info@wedigcreativity.com.ng. The current version of this policy is always at
https://wedigcreativity.com.ng/policies.
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